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DISCOVER WHETHER YOUR WEBSITE IS BUILDING TRUST

AND GUIDING PEOPLE MAKE A BUYING DECISION 
(OR PUSHING THEM TO YOUR COMPETITORS)

JORDANNE CO

DESIGNING FOR DECISIONS



If you’re posting on socials, sending emails, running
ads, networking, doing SEO... and still not getting as
many (quality) leads as you know you should... it’s
probably not your offer. 

And pouring more time or money into those things won’t
help either. Because *that* is just pouring more leads into
a leaky bucket. 

When 97% of purchasing decisions are influenced by your
website, your website MUST: 

Make visitors trust you instantly
Position you and your offer as the obvious choice
And guide people through the decision-making
journey until it’s a yes without hesitation

This audit helps you find exactly where your website is
leaking the leads you’re working so hard to get. 

Watch the Designing for Decisions Training and complete
this audit as you follow along. 

RESEARCH SHOWS
WEBSITES INFLUENCE 97%
OF CLIENTS' PURCHASING
DECISIONS
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DESIGNING for DECISIONS

The Decision-Making & Customer Journey

2. CLARITY - Do visitors immediately understand who this website is for,
what problem I solve, and why they should keep reading?

Is your content guiding visitors through the full journey to confidently
make a buying decision?

 ___ / 5

Score

3. DESIRE - Does my website help people want the outcome by speaking
to the transformation, highlighting what's possible, and creating
excitement about the result?

 ___ / 5

4. CREDIBILITY - Do I provide enough proof through testimonials, results,
case studies, experience, or other trust-building elements?  ___ / 5

5. JUSTIFICATION & SAFETY - Do I reduce uncertainty through FAQs,
process explanations, clear expectations, and information that helps
people feel confident moving forward?

 ___ / 5

6. DECISION - Is the next step obvious, exciting, easy to find, and simple
to take?  ___ / 5

 ___ / 25Your Decision & Customer Journey Total Score

Score yourself 1–5 on each statement listed below.
1 = Needs major improvement |   5 = Strong and working well
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1. RECOGNITION - Do visitors immediately understand who this website
is for, what problem I solve, and why they should keep reading?  ___ / 5
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DESIGNING for DECISIONS

Offer & Message Positioning
Does your messaging clearly communicate what you do, who it's for,
and why you're the right choice?

Score

 ___ / 25Your Offer & Message Positioning Total Score

Score yourself 1–5 on each statement listed below.
1 = Needs major improvement |   5 = Strong and working well

07

CONVERSION-READY WEBSITE AUDIT

Is my messaging rooted in what my audience is frustrated by, what
they've already tried, what they truly want, and the language they
naturally use?

 ___ / 5

Say What They're Thinking

Can someone quickly understand what my offer is, who it's for, what
problem it solves, what's included, and how it works?

 ___ / 5

Make Your Offer Crystal Clear

Is it clear why someone should choose me, and do I have visible proof
that supports that decision?

 ___ / 5

Make Yourself The Obvious Choice
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DESIGNING for DECISIONS

User Experience & Design
Does your website create a strong first impression, feel easy to
navigate, and build trust from the moment someone lands on it?

 ___ / 25Your User Experience & Design Total Score

Score yourself 1–5 on each statement listed below.
1 = Needs major improvement |   5 = Strong and working well
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Score

Does my website immediately feel relevant, professional, trustworthy,
and designed for the people I want to attract?

 ___ / 5

Capture Attention

Can visitors quickly find what they need, understand what to do next,
and easily move through my website without confusion?

 ___ / 5

Effortless Navigation

Does my website feel credible, cohesive, intentional, and aligned with
my overall brand positioning?

 ___ / 5

Build Trust Instantly
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You have a strong foundation in place. Your website is helping visitors understand what
you do, connect with your offer, and feel confident taking the next step.

The opportunity now isn't rebuilding everything, it's refining. Small improvements to your
messaging, user experience, and positioning can create a much bigger impact than

starting from scratch.

YOU SCORED 35–45
YOUR WEBSITE IS GUIDING DECISIONS WELL.

What your score means...
Start with your total score, then look at which section scored the lowest. Your

lowest-scoring section is usually where the biggest opportunities for improving
conversions are hiding.

YOU SCORED 20–34
YOU HAVE THE RIGHT PIECES, BUT THERE ARE GAPS IN THE JOURNEY.

Your website is doing some things well, but there are areas creating friction in the
decision-making process. People may be interested in what you offer, but they aren't

consistently getting the clarity, trust, or confidence they need to move forward. The good
news? The foundation is there. With the right improvements to your content structure,

messaging, or user experience, you can create a website that does a far better job guiding
visitors toward a confident decision.

YOU SCORED 0–19
YOUR WEBSITE IS MAKING PEOPLE WORK TOO HARD.

Your offer may be great, but your website isn't making it easy for visitors to understand
that. When people feel confused, overwhelmed, unsure, or unconvinced, they delay decisions

(or leave altogether).
The good news? Most website conversion issues aren't caused by a lack of effort. They're
caused by missing structure, unclear messaging, or unnecessary friction. Fixing those

areas can dramatically improve how your website performs.
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WHERE TO
FOCUS NEXT

If Section 1 (Content Structure) was your lowest
score:

Your website may be missing key sections or information people
need before they're ready to take action. Focus on improving the
flow of your page and making sure every section has a clear
purpose.

Your lowest-scoring section is your starting point.
Here's what it means...

If Section 2 (Offer & Message Positioning) was your
lowest score:

Your messaging may not be creating enough clarity, connection, or
differentiation. Focus on understanding your audience's language,
desires, and decision-making process.

If Section 3 (User Experience & Design) was your
lowest score:

Your website may be creating friction that makes people hesitate or
leave. Focus on improving navigation, hierarchy, readability, and
trust-building design elements.

Now you know which areas need attention. The next step is bringing
together the right content structure, messaging, and user experience to

create a website that converts.

JORDANNE CO



07

BOOK A CLARITY CALL

You've identified the gaps.

Now imagine having a website
where the strategy, messaging,
structure, and user experience are
intentionally designed to work
together from day one.

That's exactly what we create inside
our Website in a Week.

Book a Website Clarity Call to see if
it's the right fit and learn how we
can help you build a website that
makes it easier for the right people
to say yes.

Ready for a Website
Built to Convert?

JORDANNE CO

https://portal.jordanne.co/public/30-minute-website-chat
https://www.jordanne.co/website-in-a-week/
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